
 I f you thought shopping for 
antiques was all about rootling 
around amongst fusty, dusty 
clutter, you have not visited 
felt. A tiny shop at the heart 

of London’s Chelsea Green, felt is 
a stark distressed wood box with a 
blue neon sign above the glass door. 
Its jagged cool is in sharp contrast 
to the village-style prettiness of most 
of its neighbours and people who 
don’t know it, stop to look, intrigued 
to know what the shop is trading in. 
Amongst aficionados, felt already 
has a reputation far bigger than the 
footprint it inhabits, mainly because 
it is redefining the face of antiques, 
drawing in younger and enviably 
high profile customers from stylists 
and magazine editors to models and 
Hollywood A-listers. 

The first thing that sets felt apart 
from the average antique shop is 
the sense of space. Jewels festoon 
the grey felt walls and there 
is a glass and mirrored unit 
displaying cashmere, scarves, 
glass and porcelain. Apart from 
that there are just bare, grey-
painted floorboards and felt’s 
owner, Eliza Poklewski Koziell, 
smiling from behind a glass-
topped counter. ‘I hate all that 
stuffed, overcrowded feel you 
get in most antique shops,’ she says.  
‘It makes it impossible to see what you want 
or to pick anything out.’

Eliza opened her shop with fashion director, Jayne 
Pickering, in 2006 and now runs it almost single-
handedly. ‘It’s my passion,’ she says simply. Having 
worked for maverick movie director Peter Greenaway, 
revered for visual feasts like The Draughtsman’s Contract, 
Eliza’s eye is quirky but impeccable and several 
mornings a month she’s up at dawn to scour car boot 

sales and antique markets in search 
of treasures. The day I’m there, 
she’s particularly thrilled with a 
child’s toy-box of coloured wooden 
bricks on wheels. ‘Isn’t it adorable?’ 
she says, pulling it around the shop 
on its string so I can hear its bells 
tinkle. ‘I couldn’t resist it and look 
at this!’ She shakes an antique 
silver bell rattle. ‘Perfect for a 
Christening or a newborn.’

Eliza prides herself on being 
able to provide the perfect gift for 
anyone between nought and over 
ninety and she is ready with friendly 
advice and suggestions for everyone 
coming into the shop. While 
I’m there a woman brings in two 
American friends, a mother buys a 
pair of pearl drop earrings for her 
daughter and a girl rushes in to buy 
a hand-blocked indigo and white 
whisper-fine cashmere scarf for her 
mother’s birthday. A man agonises 
over a contemporary Pippa Small 
turquoise and green glass necklace 
and an 18-carat gold jointed 
leopard-head bangle for his wife.

Eliza mainly sells vintage 
jewellery but also stocks 
unusual contemporary pieces 
by designers she likes: Lena 
Skadegard, Sarah Herriot, 
Brooke Gregson, Natasha 
Collis as well as Alexandra 
Jefford and Pippa Small. The 
grey felt walls crawl with tiny 

jewelled spiders and sparkle with earrings, brooches 
and necklaces interspersed with organza corsages or 
feathered hairbands. Eliza wears jeans and a simple 
cream linen shirt that shows off her statement 1950s 
double-chain enamelled pendant by de Pasillée-
Sylvestri and an early Solange Azagury-Partridge ring 
made from a green glass perfume bottle stopper. 

 ‘I hate all that stuffed, overcrowded  
 feel you get in most antique shops.  
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Eliza Poklewski Koziell

Making antiques

A shop in Chelsea Green, felt, is changing the way we  
shop for antiques. Hooray for that, says Charlotte Metcalf
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‘Most people nowadays can’t afford to splash out a 
fortune on real jewellery as it’s so crazily expensive,’ 
she says. ‘But what I can sell you is a named piece 
of costume jewellery that has provenance and that 
will look sensational.’ Among her collection I spot 
an Yves St Laurent pendant for £375, a Lanvin 
chunky double cuff for £350, Balenciaga clip-on 
earrings and pin for £325 and a Henry Schreiner 
tree brooch for £350.

Eliza’s latest find are men’s cufflinks made  
from English Civil War musket balls from around 
1645. She’s selling them for just £65 and they are 
being snapped up. ‘I love them because they’re 
absolutely authentic. My bête noire is faux vintage,’ 
she shudders. ‘So many shops are just selling junk. 
Just because it’s old doesn’t make it genuine or 
worth more – it takes time and dedication to find 
true quality.’

Apart from the jewellery, Eliza sells huge hand-
woven Nepalese cashmere shawls in jewel colours, 
soft cotton scarves, Art Deco glasses, Grays pottery, 
crocodile and vintage evening bags, illustrated and 
rebound classic books and irresistible baby clothes 
– smocked linen dresses with pink embroidery, wool 

cardigans and tiny Jane Austen bonnets and matching 
bootees. One woman visibly cooed as she bought a 
hand-knitted beribboned matinée jacket in primrose 
yellow.  There are also furs, a rabbit jacket with silvery-
blue lining and a black mink lined in vibrant paisley 
silk with brass buttons. Eliza will buy any piece of 
exceptional clothing that catches her eye and so I spot 
a perfect piece of 1970s nostalgia – a flared patchwork 
two-tone suede miniskirt in brown and yellow with 
buttons up the front. 

Eliza’s magpie’s instinct means she can spot 
something of rare beauty a mile off. Yet her success 
is more down to the fact that she is filling a gap in 
the vintage market by selling beautiful one-off pieces 
in a boutique environment. There are no musty-
smelling packed rails of jumbled clothes here or 
shelves chaotically displaying tatty armies of tottering 
ornaments and bric-a-brac. Her art director’s instinct 
insures that everything has a place and is displayed to 
its best advantage. She wraps everything beautifully 
too, packaging jewels in heavy felt purses that she 
makes herself and customises with felt name-tapes.

Eliza’s also shrewd enough to know that people may 
have heritage pieces of jewellery they no longer want 
but don’t know how to sell. If she likes what you have, 
she will put in her shop and when it’s sold, you can 
buy whatever you want in felt for the same price. This 
canny way of bartering means that she’s able to access 
unique pieces from people’s personal jewellery boxes.

Antique shopping can often feel that it’s all about 
sorting through bone-handled rusting knives and 
piles of yellowing lace in search of something halfway 
decent. In felt, Eliza has personally sourced every item 
for its originality or beauty. Eliza’s gift is making her 
customers feel they are in possession of something 
rare and precious, even if they’ve only spent £10. 

felt, 3 Cale Street, London SW3,  
020 7349 8829; felt-london.com

ELIZA 
RECOMMENDS

For wives:  
Alex Jefford molecule 

white gold pavé diamond 
earrings, £2,200

For girlfriends:  
Cassia necklace: a 

diamond slice encased in 
22-ct gold on 18 ct gold 

chain, £4,000 

For Mums:  
A set of 1930s French 

coffee cups with 
geometric green  

design, £85

For daughters:  
Marian Maurer micro 
necklace featuring 

bejewelled daisies or stars 
on a gold chain, £300

For new-borns:  
Pink and grey hand-

knitted tie bonnet, £35

For children:  
Knitted raspberry-

coloured wool  
frockcoat, £85

For teenagers:  
Neon coloured diamanté 
bangle, £13, or striped or 
starred cotton scarf, £15

For husbands:  
Set of six hand-blown  

early 20th century wine 
glasses, £85

For boys:  
‘The Portrait of Dorian 
Gray’ by Oscar Wilde 
in magazine format, 
illustrated by Gareth 

Jones, £11.95 
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